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1. Title: Advocacy Activities of Nonprofit Human Service Organizations: A Critical Review  
Authors: Michal Almog-Bar and Hillel Schmid 
Abstract: Policy advocacy is widely regarded as an eminent feature of nonprofit organizations’ activities, allowing them to represent their constituencies. The article presents a literature review of research on nonprofit policy advocacy that has been published over the last decade, focusing on advocacy by nonprofit human service organizations (NPHSOs) and its unique characteristics and contributions. The review focuses on several key topics, including: the definitions and origins of the term advocacy and its current uses in studies related to NPHSOs; the current situation and prevalence of NPHSO advocacy activities; organizational and structural variables as they relate to policy advocacy; dependence on external funding sources and policy advocacy; strategies, tactics, modes of operation, and the effectiveness of NPHSO policy advocacy. The article presents and discusses the implications of this research and suggests directions for future research. 
2. Title: When Funders Do Direct Advocacy: An Exploration of the United Kingdom’s Corston Independent Funders’ Coalition  
Authors: Tobias Jung, Julia Kaufmann, and Jenny Harrow 
Abstract: This article examines the role of the Corston Independent Funders’ Coalition (CIFC), a group of grant-making trusts and foundations that came together in 2008 to take a direct and active advocacy role. Using an existing policy reform blueprint, CIFC aimed to influence government policy on the treatment of women in the United Kingdom’s criminal justice system. Conceptualizing the CIFC as an ad hoc advocacy network, the authors use a retrospective mixed-methods approach to explore the context that gave rise to the CIFC, examine the setting-up and operation of the network, and reflect on its achievements. The case highlights some of the tensions associated with advocacy networks and points toward the challenges of defining and building identity in a preoccupied policy space. It raises questions about whether and how established foundations might be able to take on a more direct policy advocacy role. 

3. Title: Tweeting Social Change: How Social Media Are Changing Nonprofit Advocacy  
Authors: Chao Guo and Gregory D. Saxton 
Abstract: How are nonprofit organizations utilizing social media to engage in advocacy work?   We address this question by investigating the social media use of 188 501(c)(3) advocacy organizations.   After briefly examining the types of social media technologies employed, we turn to an in-depth examination of the organizations’ use of Twitter. This in-depth message-level analysis is twofold: A content analysis that examines the prevalence of previously identified communicative and advocacy constructs in nonprofits’ social media messages; and an inductive analysis that explores the unique features and dynamics of social media-based advocacy and identifies new organizational practices and forms of communication heretofore unseen in the literature. 

4. Title: Institutional Logics, Moral Frames, and Advocacy: Explaining the Purpose of Advocacy Among Nonprofit Human-Service Organizations 
Authors: Eve E. Garrow and Yeheskel Hasenfeld 
Abstract: Studies of advocacy by nonprofit human-service organizations generally fail to distinguish between two major types of advocacy—advocacy for social benefits versus organizational benefits. We show that different organizational factors explain the emphasis on each type of advocacy. We use an institutional logics perspective, with its emphasis on the moral frames organizations adopt, as our theoretical framework. We propose that two organizational mechanisms express these moral frames—selection of a practice frame and location decision—and shape the substance of advocacy. Analyzing a probability sample of these organizations, we find that a practice frame that places the clients’ problems on the environment rather than the individual is positively associated with advocacy for social benefits. Similarly, organizations that express their moral commitment to locate in high-poverty areas are more likely to advocate for social benefits. We conclude with some implications on the role of advocacy in a neoliberal regime. 

5. Title: How Can Bourdieu’s Theory of Capital Benefit the Understanding of Advocacy NGOs? Theoretical Framework and Empirical Illustration  
Authors: Itay Greenspan 
Abstract: This article offers a Bourdieu-inspired organizational analysis of advocacy nongovernmental organizations (NGOs). Pierre Bourdieu’s writings provide valuable propositions for understanding nonprofit advocacy resources that go beyond commonly analyzed economic, human, or social resources. The article describes the relational, accumulative, and transferable nature of Bourdieu’s forms of capital, and connects them to advocacy NGOs. By examining the forms of capital at the disposal of advocacy NGOs involved in the conflict between the State of Israel and the Negev Bedouin, the article empirically illustrates the applicability of Bourdieu’s ideas for the analysis of advocacy resources. The questions addressed are “How are NGOs using the various forms of capital to influence public perceptions and access decision-making forums?” and “What are the implications for nonprofit advocacy research?” Bourdieu’s theory could help nonprofit scholars better understand the prospect and limits of nonprofit advocacy within policy fields. 

6. Title: How Nonprofit Leaders Evaluate Funding Sources: An Exploratory Study of Nonprofit Leaders  
Authors: Kevin P. Kearns, David Bell, Bobbi Deem, and Lydia McShane 
Abstract: Intensive interviews were conducted with CEOs and board chairs (n = 18) to explore the criteria they use to compare and contrast funding sources common to nonprofit organizations. The interview protocol used in the study is distinctive for: (1) the amount of data it generates from relatively few interviews, and (2) its power in eliciting the underlying values and assumptions of interviewees rather than imposing the researcher’s frame of reference as is the case with traditional forced-choice questionnaires and interview protocols. The nonprofit leaders who were interviewed in this exploratory study seem to employ a strategic perspective in their evaluation of funding sources, asserting to the researchers that they use evaluative criteria such as the extent to which the funding source can catalyze other resources, the alignment of the funding source with the mission of the organization, and the sustainability of the funding source over time. 

7. Title: Generosity the Second Time Around: Determinants of Individuals’ Repeat Donation Intention  
Authors: Ardion Beldad, Babiche Snip, and Joris van Hoof 
Abstract: Studies into the factors influencing first-time monetary donation intention abound. However, the determinants of repeat donation intention have not yet received significant attention within the academic community. For this study, a survey was implemented with residents of two cities in the eastern part of the Netherlands to determine the factors influencing their repeat donation intention. The study shows that respondents’ intention to continue donating to a charitable organization is predicated on their positive experience with that organization. Furthermore, this repeat donation is also influenced by respondents’ affinity with the cause of the charitable organization, their trust in the organization, and the organization’s positive reputation. The perceived risk of donating negatively influences repeat donation intention. It is surprising, however, that a sense of moral obligation to help others does not impact respondents’ intention to continue donating. 

8. Title: Do Patient Perceptions Vary With Ownership Status? A Study of Nonprofit, For-Profit, and Public Hospital Patients  
Authors: Florian Drevs, Dieter K. Tscheulin, and Jörg Lindenmeier 
Abstract: Recent research indicates that consumers associate nonprofit organizations mainly with the trait “warmth,” whereas for-profit organizations are perceived as being “competent.” Trustworthiness is another dimension of consumer perceptions of nonprofit organizations. This article attempts to combine two strands of research: Aaker, Vohs, and Mogilner’s research on perceptions of warmth and competence and Handy et al.’s and Schlesinger, Mitchell, and Gray’s research on individuals’ perceptions of trustworthiness in nonprofits. Our study indicates that “warmth,” “trustworthiness,” and “competence” are distinct dimensions of patient perceptions of hospitals. Perceptions of these traits vary across different manifestations of ownership status. Nonprofit hospitals are perceived as more trustworthy and warm but less competent than their for-profit competitors. With nonurgent care, analysis shows that only trustworthiness and competence influence patients’ hospital evaluations. Nonprofit hospitals should try to make their ownership status public as well as to alleviate detrimental deviations of perceived competence from actual competence. 

9. Title: Ethnic Identity During War: The Case of German American Societies During World War I  
Authors: Peter C. Weber 
Abstract: Social, economic, and political transformations have traditionally complicated the balance between individual liberties and common good (or national needs). In times of war this balance appears more fragile and—given the role of philanthropy in the formation of identities—philanthropic studies as a field should pay more attention to these dynamics. Accordingly, in this article, the author investigates the impact of World War 1 on the German-American community. Through the historical case study of one German-American voluntary association based in Indianapolis, the author dismisses both ethnic disappearance and ethnic survival theories. In contrast, the author proposes a more nuanced approach to the processes of assimilation of minority groups. The author contends that German-Americans did not lose the battle for survival but for pluralism and suggests that in times of economic as well as social transformations homogenizing forces tend to silence alternative voices in American society. 
以下是书评:

10. Title: Achieving Excellence in Fundraising, by E.R. Tempel, T.L. Seiler & E.E. Aldrich (Eds). (2011)  
Authors: Elizabeth Lamberti 
Abstract: The article reviews the book “Achieving Excellence in Fundraising (3rd ed.),” by Tempel, E.R., Seiler, T.L., & Aldrich, E.E. and “Fundraising for Social Change (6th ed.),” by Klein, K.
11. Title: Roots of the State: Neighborhood Organization and Social Networks in Beijing and Taipei (Contemporary Issues in Asia and Pacific), by B. Read  
Authors: Michael Byun 
Abstract: The article reviews the book “Roots of the State: Neighborhood Organization and Social Networks in Beijing and Taipei (Contemporary Issues in Asia and Pacific),” by Read, B.
12. Title: Development for Academic Leaders: A Practical Guide for Fundraising Success, by P. C. Hunt  
Authors: Charles (Chad) Vogel 
Abstract: The article reviews the book “Development for Academic Leaders: A Practical Guide for Fundraising Success,” by Hunt, P. C.
13. Title: Internal Affairs: How the Structure of NGOs Transforms Human Rights, by W. Wong  
Authors: Susan Appe 
Abstract: The article reviews the book “Internal Affairs: How the Structure of NGOs Transforms Human Rights,” by Wong, W.
