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1. Title: Does earnings management matter for strategy research?
Authors: R. Anthony Gibbs, Timothy S. Simcoe, David M. Waguespack
Abstract: Strategic management research often uses accounting data, despite well-known concerns that earnings management could obscure the link between actual and measured performance. We apply methods from the econometric literature on bunching to estimate that around 15 percent of firm-year observations in Compustat manipulate accounting earnings to achieve profitability. We show that cash-based performance measures are less susceptible to manipulation and that the choice of accrual versus cash-based measures “matters” for two classic strategy research questions: a decomposition of ROA variance and an analysis of persistence in firm performance. These findings underscore the importance of robustness testing and contribute to an emerging literature that reconsiders the link between theoretical constructs and empirical performance measures.
2. Title: No margin, no mission? How emergency medical service crews attend to competing financial and social goals on 9-1-1 calls
Authors: Timothy Gubler, Haibo Liu, Alexandru Roman
Abstract: We study how autonomous Emergency Medical Service (EMS) teams prioritize competing financial and social goals during 9-1-1 calls. Prior research highlights organization-level solutions that enable single-goal pursuit, but it remains unclear how frontline professionals manage competing goals that are interdependent and inseparable during task execution. We argue EMS teams will dynamically prioritize goals across calls depending on contextual factors. Using quasi-random assignment of 9-1-1 patients to EMS crews in 31 US states, we find that crews prioritize the financial goal on private insurance calls but shift toward the social goal when agency financial need is low or call acuity is high. Surprisingly, these patterns are most pronounced in non-profit EMS agencies. Our study offers new insight into how professionals manage goal trade-offs in real time.
3. Title: High flying adored: How CEO narcissism influences firms' responses to above-aspiration performance with risky organizational change
Authors: Korcan Kavusan, Daniel Z. Mack, Matthew P. Mount, Gokhan Ertug
Abstract: Research on performance feedback presents conflicting views on how above-aspiration performance influences organizational change. Some studies argue that it constrains change due to a lack of organizational motivation, while others suggest that it enables change by expanding managerial discretion. Reconciling these perspectives, we suggest that managers’ narcissistic tendencies can fundamentally alter how a firm responds to above-aspiration performance. We theorize and find evidence that high-narcissism CEOs respond to above-aspiration performance with more acquisitions—attention-generating actions that align with their self-enhancement motives, while under similar conditions low-narcissism CEOs avoid acquisitions, due to their uncertainty and risk. Our findings highlight the interplay between managerial discretion and personal motivations in shaping strategic responses to performance feedback, offering new insights into the role of executive personality in corporate decision-making.
4. Title: Hiring entrepreneurs for innovation
Authors: Louise Lindbjerg, Theodor Vladasel
Abstract: What human capital do established organizations need to bring new ideas to market? Combining Danish registry and Community Innovation Survey data, we document a robust positive relationship between hiring former founders and firms' sales from innovation. Entrepreneurs join smaller, younger firms (which exhibit larger effects), managerial skills and external industry founding experience matter, while other selection or human capital-based explanations appear muted. Founder hires especially enhance innovation when given middle management decision rights, for incremental offerings, and in innovation-active firms. Our collective findings indicate startup experience equips founders with a generalist ability to acquire and mobilize resources around new ideas. By clarifying the nature of entrepreneurial human capital, we highlight a novel innovation input that helps firms unlock its commercial value.
5. Title: Ecosystem synergies as drivers of acquisitions
Authors: Natalie Burford, Andrew Shipilov, Nathan Furr
Abstract: We examine how the structure of ecosystems shapes firms’ acquisition choices. We develop a theoretical framework comprising three levels of ecosystem structure – local interdependence, clusters, and centrality – that could drive choices of M&A targets based on expected ecosystem synergies, a previously undocumented acquisition synergy that creates benefits for the acquirer and the ecosystem overall. Ecosystem synergy is value created through combination of the acquirer and target's ecosystem positions that improves the combined firm's alignment with third-party complementors. Such synergies manifest themselves in increased attractiveness of the firms’ components to third parties by strengthening, attracting, or connecting complementarities. In the setting of the e-commerce technology industry, our results show that firms acquire targets to increase local interdependence of their components and their presence in component clusters.
6. Title: The extent and drivers of internal agglomeration of U.S. multi-unit firms
Authors: Juan Alcácer, Jasmina Chauvin
Abstract: This paper examines the extent and determinants of internal agglomeration—the spatial clustering of establishments within firms. It introduces a novel methodology that benchmarks a firm's spatial footprint against that of comparable stand-alone firms, yielding a firm-level measure of internal agglomeration. Applied across sectors of the U.S. economy, the approach reveals that internal agglomeration is widespread but varies by industry and firm characteristics. It is more prevalent in service, non-tradable, and labor-intensive industries, and is especially pronounced among diversified firms. Among potential drivers, labor similarity consistently predicts intra-firm colocation, while input–output and knowledge linkages are less influential. These findings bring a spatial lens to corporate strategy, showing that when key resources—particularly labor—face geographic frictions, colocating related activities enhances opportunities for sharing and redeployment.
