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1. Title: Information Costs and the Impact of Charitable Giving
Authors: George E. Mitchell, Chengxin Xu, Huafang Li
Abstract: Donors may be unwilling to acquire information about nonprofit performance because information is costly, potentially resulting in inefficient giving. Using an experiment, we evaluate the hypothesis that donors can be induced to give more efficiently when information costs are borne by another donor, holding total spending constant. We propose that information about nonprofit performance is a social good with significant positive externalities that donors may not equally value. In consequence, donors on average may tend to acquire too little information relative to the social optimum. We find that average donation impact can be increased by about 13% by shifting the information cost burden. We conclude with recommendations for policymakers, public agencies, information intermediaries, donor-advised funds, nonprofit practitioners, and researchers.
2. Title: Measuring Charitable Giving: How to Capture Charitable Behavior in Philanthropy Research
Authors: Cassandra M. Chapman, Aakash K. Thottam, Tracy Schultz, Kate T. McKay, Robyn Gulliver
Abstract: Charitable giving is a socially desirable behavior, and therefore prone to misreporting. In this article, we survey two decades of published research to understand the extent to which objective measures, capturing observed behavior, are used in philanthropy research. A systematic review of 437 articles found that 73% included at least one subjective (i.e., self-reported) measure and only 33% included at least one objective (i.e., observed behavior) measure. Objective measurement was more common in economics journals, research conducted in Western Europe, and studies using archival or experimental methods; and especially uncommon in nonprofit studies journals and survey research. We also generate an inventory of the diverse ways that charitable giving has been measured, both subjectively and objectively, as a resource for philanthropy scholars. Finally, we close with recommendations for future research detailing when and how we can include more objective measurement of charitable giving.
3. Title: Unpacking the Non-Donor Segment: Reasons for Non-Support and Five Attitudinal Clusters Based on Data from the German Donation Monitor
Authors: Silke Boenigk, Amelie Knaus, Laura Hesse, Carolin Saltzmann, Tom Neukirchen
Abstract: This article provides an overview of the state-of-knowledge on non-donor research, identifies key reasons for not donating money, and presents evidence of non-donor clusters based on representative data from the German Donation Monitor. The study collected and analyzed a sample of 1,908 non-donors. The descriptive results show that statements like “I cannot afford to donate”; “A too high percentage of the donation is used for administrative purposes”; and “I don’t like personal donation appeals” were the top three reasons for non-support. A cluster analysis identified five clusters and labeled them categorical, unsolicited, indifferent, restrictive, and convincible non-donors. Convincible non-donors had the highest intention to donate in the future and were predominantly composed of younger, well-educated men. Based on the findings, the article explains a non-donor portfolio matrix and recommends a focus on convincible as well as restricted non-donors in the future recruitment strategies of nonprofits.
4. Title: Incentivizing Charitable Giving: A Systematic Review of Self- and Other-Benefiting Incentives for Donating Money
Authors: Cassandra M. Chapman, Hannibal A. Thai
Abstract: Incentives are sometimes offered to encourage charitable donations. Diverse incentives have been used and studied; however, there has been no overarching analysis of their effectiveness and the conditions under which they work best. To rectify this, we systematically review research on incentives for charitable giving published between 1980 and 2022. We synthesize evidence from 153 unique studies and integrate them into a new framework for conceptualizing incentives as material versus social in nature and self- versus other-benefiting. Some incentives are generally effective (e.g., tax rewards, rebates, match offers, recognition), whereas others have limited effect or may even backfire (e.g., thank you gifts). Turning to the future, we outline a research agenda with four theoretical propositions that warrant further investigation. In doing so, we lay the foundation for new theorizing on the effectiveness of incentives in nonprofit contexts and give practical guidance to fundraisers about which tactics should be most effective.
5. Title: More Easy to Serve Inc.: Cross-Country Evidence on the Link Between Marketization and Nonprofit Creaming Behavior
Authors: Ben Suykens, Johan Hvenmark, ChiaKo Hung, Bram Verschuere
Abstract: By now, the idea that marketization can induce nonprofit mission drift seems common knowledge. However, there is limited insight to what extent this argument holds across (a) different aspects of nonprofit marketization and (b) different organizational, sectoral, and welfare state contexts. Drawing on survey data collected among nonprofit executives across three different welfare state regimes, this study examines to what extent nonprofit marketization is related to a critical manifestation of mission drift: nonprofit creaming behavior. Best understood as nonprofits prioritizing more easy-to-serve clients over those with more complex needs, we find that nonprofit creaming behavior is (a) to different extents reported by one out of five nonprofits surveyed and (b) positively associated with resource competition and commercial venturing regardless of the organizational, sectoral, and/or welfare state context. Accordingly, our findings constitute a universal warning for nonprofit marketization adherents.
6. Title: Volunteer Quitting as a Political Statement and Act of Protest
Authors: Michal Almog-Bar, Ram Cnaan
Abstract: As part of a national political struggle in 2023, high-level government actors in Israel sought to pass laws expanding executive power by undermining the power of courts. In protest against these legal reforms, many volunteer military reservists announced their intention to quit their service. Both the announcements and the resignations had a profound impact on the public discourse in Israel before the 2023 war with Hamas. This article focuses on a unique case of mass volunteer resignation. Little has been written on volunteers who quit, and almost no scholarship explores mass quitting as a political statement against the service agency or another entity. We discuss volunteer quitting and show how this case, while unique, is important to understanding the power of volunteers and how quitting can be an effective act of protest.
7. Title: Exploring the Dynamics: The Relationship Between Unrestricted Resources and Nonprofit Efficiency
Authors: ChiaKo Hung, Jessica L. Berrett
Abstract: Many donors restrict their contributions to ensure that nonprofits deliver services that are aligned with their expectations. While restricted resources offer advantages, it may introduce inefficiencies within nonprofits. This concern prompts an important research question: Is there a relationship between having unrestricted resources and organizational efficiency? This study explores the connection between unrestricted resources and the efficiency of nonprofits, and investigates whether factors like organizational size, age, commercialization, and leverage influence this relationship. Using longitudinal data from 2010 to 2016 sourced from Habitat for Humanity in the United States, our results suggest a positive link between unrestricted resources and organizational efficiency. Moreover, the findings reveal that this positive association is stronger for small organizations than for larger ones, and stronger for organizations with lower leverage than for those with higher leverage. These findings align with resource dependence theory, suggesting that reducing donor influence and increasing managerial autonomy can improve organizational efficiency. They also underscore the importance of donor-nonprofit relationships based on mutual understanding and alignment of objectives.
8. Title: Role of Social Capital in International Volunteering: Evidence from Japan Overseas Cooperation Volunteers
Authors: Mayuko Onuki, Yasunobu Okabe
Abstract: Building relationships is a key strength of international volunteering for development. This study explores the role of bonding, bridging, and linking social capital in shaping the effectiveness of international volunteering. Using survey data from 1,330 Japanese international volunteers who completed surveys before, during, or after their 2-year volunteering experiences, the study employs principal components and multiple regression analyses to construct social capital measures and examine their association with perceived volunteer achievement and outcomes. The results indicate that bonding social capital, developed within host organizations, was positively associated with volunteers’ perceived achievements and outcomes. Furthermore, bridging social capital with local people outside host organizations and linking social capital with the volunteer-sending organization—both created during the first half of the volunteering experience—were also associated with enhanced outcomes. The findings highlight that social capital is crucial in overcoming challenges and maximizing the impact of international volunteering for development.
9. Title: Work Integration Social Enterprises with Different Legal Forms: Performance Comparison Between Nonprofit, for-Profit, and Cooperative Organizations
Authors: Junghee Bae, Suji Ho, Juyeong Jung
Abstract: The purpose of this study was to examine whether work integration social enterprises (WISEs)— with different legal forms affect their social and financial performances. Utilizing data collected in 2021 by the Korea Social Enterprise Promotion Agency (n = 1,990), this study conducted analysis of variance (ANOVA) tests and multiple linear regression analyses. The findings reveal that, although all WISEs share the common goal of employing vulnerable individuals, their performance varies based on their legal structure. Specifically, nonprofit WISEs employed more vulnerable individuals than their for-profit and cooperative counterparts, even after adjusting for organizational characteristics. In addition, in terms of financial performance, nonprofit WISEs consistently outperformed for-profit entities across various measures, including government grants, private donations, public market sales, and net income. These outcomes prompt a discussion on the practical and policy implications of these findings.
10. Title: Stratification in Formal Volunteering: Occupational Spill-Over Effects on the Hierarchical Positions of Volunteers in Voluntary Organizations
Authors: Lesley Hustinx, Isis Vandelannote
Abstract: This research note examines vertical stratification in formal volunteering. More specifically, it focuses on occupational spillover from positions in the paid labor market to volunteer positions based on the new global ILO standard for the measurement of volunteer work. This methodology is innovative in its similar coding of paid and volunteer work according to a standardized international occupational classification. This study uses data from the 2014 Belgian Labor Force Survey (N = 795), to which the ILO module was added. Based on results of multivariate logistic regression on a three-tier volunteer occupational structure, we reject the existence of an overall spillover effect. We nevertheless find evidence of a “constrained occupational spillover” for the highest occupational category, which experiences “downward mobility” toward intermediate volunteer positions, due to the structural constraints of the volunteer occupational system. The results further identify educational attainment and gender as key determinants of the volunteer occupational hierarchy.
以下是书评：
11. Title: Financial leadership for the arts: Sustainable strategies for creative organizations by Charles, C., & Sloan, M. F.
Authors: Jackson Cooper
Abstract: The article reviews the book “Financial leadership for the arts: Sustainable strategies for creative organizations” by Charles, C. and Sloan, M. F.
